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These case studies will give you the inside scoop on exactly how TrueCoach 

helps strength coaches, trainers, and physical therapists provide coaching 

authenticity through client engagement with a dash of entrepreneurial 

spirit to solve their clients’ problems at scale. AKA What you do best.

Because you are a true coach, you should not drown in hours of administration 

work like manually entering in your client’s data, searching for an email from 

two months ago to remind yourself of what you said about their movement, 

and curating YouTube for exercise demos.

It is painful and takes taking up a lot of your time. Plus, let’s think about  

the amount of time it takes for your clients to access their workout results 

from the past, or the amount of time it takes them to ask you a quick 

question about a workout.

I was on the client’s side at one point. 

That was when I sustained an injury during a workout. I was a remote programming 

client with OPEX to help me rehab my shoulder and keep me in shape.

They had second to none programming, but the delivery was messy and 

clunky. However, it worked because there was no other solution. I received 

my workouts in a combination of emails, spreadsheets, and paper forms, and I 

found out my coach did this to manage 59 other remote clients and me.  

As a client, I was sick of dealing with the spreadsheets and emails mess. I 
knew this was NOT an effective way for my coach to deliver his programming.

I knew there was a better way to do this for coaches and gym owners like 

yourself, so you could train clients and provide world-class programming 

delivery.

Thank you for downloading Coaches At Work
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From the TrueCoach 
Co-founder and CEO:

So I decided to solve this problem. Enter TrueCoach.

Now, whether you are training clients in-person or remotely, I’m confident 

TrueCoach will be a game changer for you, your business, your free-time, and 

your clients just like the coaches in this eBook.

The following five case studies are only a handful of success stories from 

coaches out of the more than 5,000 who are using TrueCoach to grow and 

scale their business and continue to build relationships with their clients.

CASEY JENKS
CEO—TrueCoach

“ Born out of the struggle I saw the coaches I 

worked with go through and my pain points as 

a remote client, I founded TrueCoach in 2015 to 

bring coaching into the modern age and help 

coaches build long-term sustainable careers.”

 CASEY JENKS
  TrueCoach CO-Founder and CEO
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The old way to create, deliver, and manage personalized programming 

was to use spreadsheets, emails, and texting/messenger. This method 

creates a scattered mess of workout client data and conversations. 

Now on top of the multiple apps used to create, deliver, and manage 

a personalized coaching program, what does your client think about 

sharing the scattered mess of:

  Receiving their workouts on spreadsheets or emails and keeping track 
of their information across multiple apps.

  Searching for their progress and results in their inbox and bookmarking 
the special Google spreadsheet link

  Asking you a question about a specific workout and needing to write a 
paragraph to explain that specific workout and their problem.

These were problems that needed to be solved so that you can save yourself 

and your clients time and professionalize your delivery.

We believe, as a coach, you have the potential to scale yourself with the right tools. 

However, with the wrong tools, like using and managing multiple apps to deliver 

programming, you’ll just get slowed down and burned out. (For example, see 

Coach Michael Bann’s case. He was working 16.5 hours a day.)

Instead of going home after work to relax and unwind with a Joe Rogan Netflix 

comedy special, or catching up on self-development, or doing the things you 

need to grow your business you’re stuck with extra hours of admin tasks.

You’re a paid expert, so you should be focused on giving advice and 

engaging with your clients.

What you’ll find in these case studies
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Breaking the time and income ceiling does not have to mean more clients 

equals more hours of work, or more time away from your family and your 

weekends, or less time for your own self-development.

Throughout these five case studies, you’ll discover all the coaches share 

24 hours in a day. If they have the same 24 hours a day as you to provide 

personalized programming and coaching to 50 plus clients while keeping their 

evenings and weekends free, so can you, but only with TrueCoach.

These five case studies will give you first-hand information about how these 

coaches used TrueCoach to break free from the grind of working 16 plus hour 

days between client workouts and admin tasks (like Michael Bann - page 11 and 

Matt Reynolds - page 22). 

You’ll learn from them how you can use:

  Compliance numbers to see who needs attention, so you can hold 
clients accountable and increase client retention.

  Videos to troubleshoot client movement on specific workouts.

  The dashboard to proactively manage your client’s programs instead of 
being reactive.

  The real-time messaging feature to connect and check-in with 30-50 
clients in minutes.

  Alerts to know whose program is coming up due.

Go ahead and dive into the case studies, you’ll find how each coach breaks 

through the ceiling of time while still connecting, engaging, and building lasting 

relationships with their clients.

You should not focus on the small admin tasks that come  
with running personalized programming and max out your ceiling 
of time.

INTRODUCTION
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. . . Go from making just enough to pay the 

rent and living off ground beef & powdered 

greens for his meals, to affording a meal 

delivery service 7-days a week.

CASE STUDY: MICHAEL BANN

Michael used to work from 

5 am - 9:30 pm managing 

30-40 clients at a time.

Meet Michael Bann,  
for the last ten years, Michael 

has made a career for himself in 

the fitness industry. During  

that time, he’s:

  Worked as a personal trainer 
teaching people how to 
perform bench press, bicep 
curls, and leg curls. 

  Run boot camps that prepare 
new recruits at the Arizona 
Police Academy

  Coached CrossFit for 4.5 years.

  Prescribed exercise for people 
with varying medical conditions 
such as COPD at Banner Health.

  Taught strength and 
conditioning courses at 
Northern Arizona University.

MICHAEL BANN

Head Coach at OPEX Fitness 
and CCP Assessment Instructor, 
FDN-P, XPS, PN1, AFDNP 
Member.

How OPEX Coach Michael Bann 

Uses TrueCoach Like Facebook 

to Earn More and . . .
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CASE STUDY: MICHAEL BANN

There was a period of time in  
his life that he lived off ground 
beef and powdered greens, so 
that he’d have enough cash  
to pay rent and living expenses.

You have to work hard  
to earn your rights  

to success, or do you?

When he started working with OPEX, experience was NOT a 
problem for Michael. He easily adapted to working with remote 

clients. Michael already had experience working with athletes, who 

need to perform to the very frail and injured. 

He is an encyclopedia and knows what to give in which situation 

depending on the person’s level. Still, something was holding 

him back. It was the day-to-day grind of admin work that limited 

Michael’s potential! 

To keep up, he’d wake up between 5 am and 7 am. Depending 

on the season of the year, his day-to-day would consist of:

  Answering 250 emails of replies from the night before from 
clients.

  Reviewing videos that he requested from clients.

  Tracking back data he needed.

  Writing 1-2 weeks worth of programming for his clients.

Then, when Michael got up in the morning to start crushing emails 

in his inbox, he’d get replies almost immediately. There would be 

another 50 emails waiting for his response.

Michael would work from 5 am, and most of the time not finish 

his client admin and engaging with his clients until 9:30 pm. He 

did this seven days a week. That’s what success means, right? 

CASE STUDY: MICHAEL BANN
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CASE STUDY: MICHAEL BANN

You have to work hard to earn your rights to success, or do you?

Even though Michael had his Master’s Degree and had also passed 

the MCAT for medical school so he could apply his vast knowledge 

of fitness and nutrition into medical practice, he was still trying to 

make ends meet.

There was a period of time in his life that he lived off ground beef 

and powdered greens, so that he’d have enough cash to pay rent 

and living expenses. Michael had to budget every dime in pursuit 

of his dream. 

His personal life is an all too common story of passionate coaches. 

His dating life, for example, consisted of hanging out in his 

apartment and eating Chipotle with his girlfriend. That relationship 

fizzled due to the massive amount of hours he worked and too 

little time to spend with his girl.

Now single, he pushed his client workload to 47 
clients. Adding seven more clients only meant more 
hours added to the already 16.5 hours he worked  
per day, almost seven days a week! 

This additional client load didn’t last long. Michael was stuck at 

achieving more income and getting any free time, so he could 

continue to learn and develop.

Michael knew there was a better way, but he thought that a better 

way was to optimize his current system. So: 

  He used Google spreadsheets to program the workouts for 
clients.

  He’d spend time searching for and linking up YouTube videos.

  He had  his clients  set up WordPress, so they could  log 
their results (his client’s had to make a blog), and he could 
easily search the results.

Unfortunately, when someone didn’t want to participate in his 

optimized process, Michael would have to manage the emails they 

sent to him.

Bottom line, this process was a pain. 

Michael knew there was 
a better way, but he 

thought that a better 
way was to optimize his 

current system.

During this time, he worked with so many clients but was still 
trying to make ends meet.
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CASE STUDY: MICHAEL BANN

Keep in mind, he didn’t even own his own business. He was a head 

coach at OPEX.

This was the only way he could communicate with his clients and 

get feedback in a searchable way.

OPEX HQ is at the forefront of training thousands of remote 

clients. HQ knew this was a very ineffective way of providing highly 

individualized coaching to their clients long-term. They were looking 

at some options that could streamline remote coaching for all their 

coaches and remove as many administrative roles as possible. 

After several meetings with Casey Jenks (TrueCoach CEO), 

they settled with TrueCoach. It fit OPEX’s mission of providing 

excellence in individualized coaching.

By this time, Michael had all the parts of his optimized system 

working. Then, OPEX made him pivot. 

Now here’s the conflict, when you’ve optimized a system 

you’ve used for a while, it feels like it would take enormous 

effort to move to another system. 

Michael admits he kicked and screamed a bit, and even protested 

against it. However, he also admits he did this because he didn’t 

know of a better way. because he hadn’t experienced it before.

OPEX HQ definitely saw the future of how they could use TrueCoach 

to increase the quality of life for their coaches while providing a high 

standard of excellence through individualized coaching. So with HQ 

committing to overhaul their current system, Michael spent the time 

to invest moving his clients over. 

Once Michael got used to the new way of managing his ~40 
clients, he started noticing positive changes in his life:

  He had more time to dive into reading books to develop 
himself.

  He’d finish his two weeks of 40 clients in two hours.

  He’d finish all his email replies within 30 minutes. 

  By 4:30 pm, he was done his 1:1 consults and  
video analysis.

Once Michael  
got used to the new 

way of managing his  
~40 clients, he started 

noticing positive  
changes in his life.

You’re not only a coach, but you’re also an administrator, the tech 
support, and curator of YouTube exercise videos.
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CASE STUDY: MICHAEL BANN

He shaved five hours off his day.

This meant he was done with his paid work.He shaved five hours 

off his day and eliminated the mental merry-go-round of  

busy work such as searching email threads o conversations from 

3-months ago and linking YouTube videos. 

Now with five extra hours per day, like any driven coach, he started 

filling up his client list to an incredible 94 remote clients. Which 

meant he busted through his income ceiling. You might think 

he’d have to work an extra five hours to make up for the increase 

clients, but it only took an additional two hours!

With new income, he was able to ditch the powdered greens  

and ground beef meals. He leveraged his personal time more by 

investing in a meal delivery service! So when he got home, he’d 

have food waiting for him.

Michael used his time to study and read more books, so he could 

learn more and earn more. All while having the capability to 

actually coach his clients rather than being a paper coach, pushing 

programs, and organizing data for his clients.

What does this mean to be a coach?

A coach is specifically hired to help create a specific outcome for 

their client (big or small). They actively train, instruct, or teach 

their clients until they’ve achieved their goal. 

They need to continually develop their skills (mindset training, 

articulating how to get their clients to do what they want, how 

to keep the individual accountable) in order to help their clients’ 

DASHBOARD
Scroll through the  

dashboard like a Facebook 
newsfeed to reply to client 
comments, follow-up with 
client ’s who missed their 

workouts, and know  
who’s program you need 

 to work on next.

The Dashboard in 
TrueCoach is the  
command center 

where you will see 
what your clients are 
doing and saying, all 

on one screen.

https://truecoach.co/features/dashboard/
https://truecoach.co/features/dashboard/


13

CASE STUDY: MICHAEL BANN

achieve their outcomes in the most effective manner based on 

where they’re at.

However, being remote, it can become hard because you never 

see the person in the gym. Taking advantage of what TrueCoach 

helps solve (email, video analysis, and video consults) are your 

tools to engage, retain, and deliver to your client, and do it with a 

professional presentation to clients.

Using TrueCoach, Michael took advantage of all these 

features. 

He’ll wake up in the morning and scroll through the TrueCoach dashboard  

(it works like the Facebook newsfeed). He’s able to give comments 

and feedback on 50 client workouts within 12 minutes or less. 

Now, these comments are tied to those specific workouts, so he 

and his client can refer back to them later.

One big piece that Michael uses to achieve high-quality results for 

his clients is the compliance numbers on the same screen. (Like 

Facebook trends on the right-hand side.) 

Michael uses compliance numbers to help give his users what they 

need before they know it, and that’s what allows him to charge as 

much as he does. 

For example, when someone isn’t getting better OR asks why 

they’re not achieving their goals, he can see their compliance 

numbers. If he sees they’re only completing 37% of their workouts 

per week, then he knows:

  They’re not doing the workout. (Obvious) 

  Something is going on in their lives that HE can proactively 
reach out and ask about.

 He can catch an unengaged client before they leave him.

He has time to relax, improve himself, and have meal prep done for 

him every day.

Michael can now provide 
top-notch coaching  

service and overdeliver 
for his clients without 

working 16.5 hours a day, 
seven days a week.

Any good coach knows that they’re judged based on their clients’ 
performances.
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CASE STUDY: MICHAEL BANN

In fact, with the level of coaching service he can provide vs. all 

the unpaid admin work he was doing, he was able to travel eight 

times in 2017 and still keep up with his client load.

Michael has doubled down on his coaching processes to deliver 

even more value with bloodwork analysis and has increased his 

prices to reduce his client workload, so he can focus more on a 

subset of people rather than focusing on volume.

Michael has predictability in his schedule. He knows that with 

30 clients, he’ll be able to finish all their programs by 11 am and 

have the rest of the day available replying, coaching consults, and 

doing video analysis.

In fact, at the time of this Case Study (July 2018), he got accepted 

into medical school and plans to continue to work, so he 

graduates with minimal debt.

Click here to find out more on how the 
Dashboard works.

  Earning only enough to pay 
his bills and eating powdered 
greens & ground beef

  Working 16.5 hour days seven 
days a week (with 40+ clients)

  Having ZERO personal time 
(no traveling because of 
trading his time for dollars)

Just by having a business tool that 

allowed him to pay for a meal prep 

service every day, travel the world 

without worry of losing income, 

finish work at 4:30 pm, and have  

the capability to come out of 

medical school with minimal debt, 

then the move over to a robust 
TrueCoach system was worth it? 
Wouldn’t you say?

If Michael was able 
to overcome:

Michael can now provide top-notch coaching service and 
overdeliver for his clients without working 16.5 hours a day, seven 
days a week.

https://truecoach.co/features/dashboard/
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CASE STUDY: MARCUS FILLY

Marucs went into remote 

coaching thinking he’d get 

one email per client, per 

day. But ended up being 

50+ emails a day.

Meet Marcus Filly,  
ex-CrossFit box owner and six 

time CrossFit games competitor 

turned online business owner.

Marcus helps hundreds of people to 

get strong and healthy or compete 

using his functional bodybuilding 

philosophy.

Marcus’ business model combines a 

high-touch service through remote 

coaching and has workout templates 

available (for a flat fee) for people 

who want to adopt the Functional 

Bodybuilding philosophy to start.

Unlike most coaches that make the 

jump online and go through years of 

struggling—spending hours in front 

of a computer before finally “getting 

it”—Marcus had his own remote 

coach through OPEX.

Before Marcus left a business 

partnership at his box, he  

was already using TrueCoach for 

MARCUS FILLY

Online Coach /Business owner

How Marcus Filly of Revival 

Strength went from the  

“One Line email Closers”  
replies with his remote clients to a  

high-touch service as if they were at  

his gym.
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CASE STUDY: MARCUS FILLY

Marcus admits he lacked 
exercise creativity because  
it would mean after the edit, 
he’d have to go to YouTube to 
find it and link it.

He had Inbox Zero OCD, 
so every day he’d spend 
90 minutes clearing out 

his inbox to zero.

three months. However, his story—from struggling to where his 

business is at now—doesn’t start there.

Marcus programmed for 20-30 remote clients before TrueCoach, 

and like all coaches, he used Google Spreadsheets, email, and 

YouTube.

At first, he went into this space thinking he’d only get one email 

per client per day, but that ended up being 50 emails a day (not 

including replies). On top of that, he had Inbox Zero OCD, so every 

day he’d spend 90 minutes clearing out his inbox to zero. 

To slow down the number of responses, so that he could get 

back to his clients plus the personal emails, he got really good at 

conversation closers. You know, the one-liner sentences you say to 

people when you meet an awkward acquaintance? 

Then, there was Google Spreadsheets.

Marcus used it as a calendar. In each cell, he’d write a full day’s 

design, then copy and paste that week into an email. Then he’d edit 

it, so it looked professional before sending it off. If any exercises 

were new or complex, he’d go find it on YouTube and linked it.

Well, just editing the format (copying and pasting exercises from 

the spreadsheet to the email) alone was a pain and a waste of time. 

Marcus admits he lacked exercise creativity because it would mean 

after the edit, he’d have to go to YouTube to find it and link it.

Then, send the email to his client.
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CASE STUDY: MARCUS FILLY

After his clients would email him back with their results, he would 

look at it, but had no method of organizing it thoughtfully. It took 

him an additional hour to enter in results each day.

He did consider doing what some of his friends did. Like doing 

data entry into Google Spreadsheets (more unpaid admin work).

He looked at giving his clients access to the Google Spreadsheet 

so that they could enter their own data. However, he heard other 

coaching friend’s share horror stories like:

  The cells might get deleted.

  The format you set up so you can get it done faster gets 
messed up.

  Other weird stuff that makes your tabs disappear.

So there was no way he was open to that.

To recap, his day might sound familiar to yours and consisted of:

  90 minutes to get to inbox zero.

  48-50 minutes to program a months workout per client.

  10-15 minutes to copy and paste workouts to email, and edit 
them to look professional for EACH client.

  One hour to do data entry.

  Then, there were the things you need to do in your business.

So his day consisted of 3 hours and 38 minutes 
of admin work AND that was if he ONLY had to 
program for ONE client that day.

Marcus would work full-time hours Monday - Saturday and take 

Sunday off.

Because Marcus had been trained under OPEX for years, he noticed 

his workouts were being delivered differently. It had a cleaner look, 

and it was easy for him to enter and update his results. He got a 

better customer experience himself, so he explored it.

Marcus would work  
full-time hours 

Monday—Saturday and 
take Sundays off.

This was in no way an effective use of his day. Especially if he did 
this for all 20-30 clients.
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CASE STUDY: MARCUS FILLY

The only hurdle he had to get over was that he had already 

optimized his current system, but he realized something else. 

Yeah, his current system is optimized, but when he reached an  

“ah-ha” moment, to keep up with all these clients:

He had little time to engage with clients properly. 

When he used to coach at the gym, he was able to give a lot 

of interaction with them because he saw them almost every 

day. However, his online clients were not getting this type of 

engagement and interaction that they also deserved.

He took the leap moving over five clients per week, so he could 

onboard his clients in a controlled fashion. 

The payoff was immediate. When he didn’t have to copy and paste 

workouts from Google Spreadsheets into an email, then spend time 

editing them for each client right away, he saved about an hour a day.

Week after week, he noticed the time being eaten up by busy work 

started to decline. He had more time to engage with clients by 

answering their comments in TrueCoach for specific workouts. 

He was able to look at his client’s results from last week or last 

month on one screen while he was designing the next program. 

So now instead of working Monday through Saturday and spending 60 

hours on just programming and managing 30 clients plus an additional 

20 hours to do all the things to run a business on top of that to grow:

Now, he can take care of 25 clients in one day using TrueCoach 

as his second brain. Such as:

  He can log in and see notifications and messages he needs 
to check inside TrueCoach.

  He uses the missed workout notifications a lot to send 
personal follow-ups.

   The due soon feature helps him prioritize who’s program he 
needs to design next.

Week by week, he  
noticed the time being 
eaten up by busy work 

started to decline.

OPEX was a huge global company with more at stake than a 
on-man show. If it solved their ability to provide individualized 
coaching effectively, it was good enough for Marcus.

WORKOUT BUILDER
Use workout builder to 

quickly build your client ’s 
workouts. As you type in 
exercises, you’ll see that 
they’re pre-linked to ex-

ercise demos so you don’t 
need to search YouTube 

and link it them manually.

https://truecoach.co/features/workout-builder/
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CASE STUDY: MARCUS FILLY

he can focus on providing a high 

standard of personalized coaching by 

engaging with his clients.

His continued goal as the CEO is to 

provide his coaches with a professional 

income without working 80 hours a week 

doing what they’re passionate about.

The fitness industry is changing and 

sometimes following the big players in 

the space that you’re in, can dramatically 

change the way you do business as well 

as your lifestyle. 

Marcus had the perspective of knowing if OPEX , who manages 

thousands of clients with hundreds of thousands of dollars in payroll 

to make, wouldn’t make decisions that would risk their business, then 

it will work for a small business like his. (Obviously, it did.)

You can stop the copy, paste, edit email madness like Marcus 

Filly with the Workout Builder alone and save the extra  

15 mins per client! 

Click here to find out more on how the 
Workout Builder works.

Inside the TrueCoach 
exercise video library are 
900 preloaded exercises 
demos linked to the  
exercise itself. This makes 
it easy for you when 
typing your exercises in 
Workout Builder.

Without having to keep track of all these little tasks and 
remembering all these tiny details, 

  Marcus grew Revival Strength so quickly 
he had to hire more coaches to keep up. 

   Now he has 200 clients spread across 
six coaches, who are all using TrueCoach 
to provide their clients with a highly 
engaging coaching experience without 
the 80 hour work week.

His continued goal as 

the CEO is to provide 

his coaches with a 

professional income 

without working 80 

hours a week doing 

what they’re passionate 

about.

In addition, with the 
extra time, Marcus:

https://truecoach.co/features/workout-builder/
https://truecoach.co/features/workout-builder/
https://truecoach.co/features/workout-builder/
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CASE STUDY: MATT REYNOLDS

The only way he could 

manage it was to wake up 

at 4:30 am and spend 14 

hours on his computer.

Meet Matt Reynolds,  
founder of Starting Strength 

Online. He is also on the seminar 

staff for in-person Starting 

Strength courses.

His company Starting Strength 

Online now has over 700 

programming clients ranging from 

the ages of 32 - 52 years old. He has 

over 20 coaches who program for 

an average of 20-30 clients using 

TrueCoach. However, it wasn’t easy  

to grow from 135 clients with spread-

sheets, emails, and even texting.

Matt was trying to figure out how to 

do what he loves without the never-

ending days of emails and recalling 

what stage and progressions all his 

clients were at.

MATT REYNOLDS

Online Coach / Biz Owner

How Matt Reynolds Uses  

TrueCoach’s Video Feature & 

Real-time Messaging To Coach 

His Clients Heavy Sets.
From squats to presses he can provide 

a high-touch coaching service at scale 

without being there in person to coach 

real-time.

https://startingstrengthonlinecoaching.com/
https://startingstrengthonlinecoaching.com/
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Matt discovered there was 
no winning against the 
“email compound effect.”

CASE STUDY: MATT REYNOLDS

Matt pulled 13-14 hour 
days, and of that time, 

six to seven hours were 
spent JUST on admin.

At 135 online programming clients, he made money at the expense 

of being tied to his computer all day. Every day Matt knew he’d 

have 200-300 emails sitting in his inbox waiting for a reply. 

The only way he could manage it was to wake up at 4:30 am and 

spend 14 hours on his computer. 

Hours he could have spent coaching and critiquing technique video 

submissions from his clients. (You know actually “coaching” the art 

of walking your client through the obstacles they have to get the 

result they want.)

The inbox was Matt’s second home.

After living in his inbox for most days, he discovered there’s an 

“email compound effect.” As he hammered through his emails, 

he would start to get responses back stacking more emails in his 

Inbox. AKA the “email compound effect.”

That’s just the start of the day. Then between:

   Answering emails.

  Finding proper exercise videos on YouTube to link.

  Looking through a chain of emails, spreadsheets and 
messenger apps to find what your client said about a 
workout, injury, or movement.

  Going through the videos client’s uploaded to YouTube and 
critiquing them.

Matt pulled 13-14 hour days, and of that time, six to seven hours 

were spent JUST on admin.
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CASE STUDY: MATT REYNOLDS

It was tons of work. Wasted time. NOT scalable for a career (if you 

want a personal life).

He knew there had to be a better way where he didn’t have to 

search through multiple programs. He knew he needed to keep 

everything in one place and see everything he needed without:

  Going through sticky notes and your calendar to see  
whose workout is almost done and whom you need to 
follow-up with.

  Searching through your emails to find what your client  
said about a workout 3 weeks ago.

  Scrolling through your phone in an endless string of texts. 

He tried Googling to find programming apps, but 
he saw they were just glorified spreadsheets only 
clunkier to use, which took more time to figure it 
out and didn’t help him cut his time down from 
managing 135 clients. Eventually, he knew sustaining 
a programming load of 135 clients was not realistic, 
and as clients left he didn’t replace them and let it 
whittle down to 65 remote coaching clients until he 
could figure something out.

He then had a breakthrough when a friend who also did online 

programming sent him some screenshots of TrueCoach.

He jumped on it right away and tested it with one client. Compared 

to other programming apps with buttons all over the screen, 

confusing features, he liked 

TrueCoach because it’s simple to 

use the moment you log in. 

So he signed up before the trial ended 

and put four more clients on there.

Being in the strength industry 

for over 20 years he had a lot of 

programs to move over, but he 

also knew he didn’t want to work 

13-14 hours a day forever. 

He knew he didn’t  
want to work 13-14 hours 

a day forever. 

During this time, he worked with so many clients but was still 
trying to make ends meet.
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CASE STUDY: MATT REYNOLDS

Once Matt got TrueCoach up and running the biggest game 

changer to allow explosive growth without the 13-14 hours time 

suck was knowing:

  What his client’s said on a workout (with comments on the 
workouts).

  Who completed or didn’t complete a workout (with 
automated notifications),

   Who needed a new workout plan soon (with automated 
notifications).

  A total% of how many clients are finishing their daily 
workouts (with compliance numbers).

  Who’s missing workouts and needs follow-up (with 
automated tracking of every client).

In fact, this became so critical to his business, when he boots up his 

computer, it’s the first thing he looks at to see all his client’s stats 

and their compliance rates. These numbers were so critical to his 

business he even has a 32” monitor dedicated to the dashboard. 

Because for his business he was able to predict the churn rate. 

If he had clients with a completion rate of over 80%, he knew they 

would stay long term. If they drop below 70% it was a red flag they 

can potentially leave.

The ability to see what his clients did, and have these key numbers 

not only saved him seven hours a day, it gave him predictability of 

his monthly income.

He was free from going through mounds of spreadsheets, 

searching email conversations, and trying to recall who’s behind on 

their program. If he had clients with specific injuries, it took more 

time to search through all their data and conversations than to 

actually program what they need. More importantly, coach them. 

He now can offer a high-end full-service program where he 

can coach his clients through every single heavy set using 

TrueCoach’s video and commenting features.

He kindly shared some of the options of how he coaches them 

through video.

The ability to see what 
his clients did, and have 

these key numbers gave 
him predictability of his 

monthly income.

Matt reclaimed time to grow and scale with easily knowing 
everything in a snapshot.
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CASE STUDY: MATT REYNOLDS

First, he’ll watch an initial movement video uploaded by the client 

and linked in TrueCoach.

Then from there he’ll use what is best suited for the client:

   He can do a screen recording and while talking over it 
giving feedback and cues.

  He can use an app called “Skitch” and break down their 
movement by drawing on the screen.

Then he’ll upload the video on YouTube and link it in TrueCoach 

under the specific workout for the client to review.

The coaching system is rinsed and repeated by the clients 

who need it. 

He even proved it to Mark Rippetoe, Author, Speaker, Founder 

of the philosophies you’ll find at Starting Strength. He was very 

skeptical and believed you need to be there in person, in real-time 

in order to fix someone’s movement through coaching.

Matt proved him wrong and showed Rippetoe how he fixed 

someone’s squat remotely by showing them a day-one video of 

a client who was was four inches above parallel, knees going too 

forward, moving forward as he went down. Then he showed a 

video 3 weeks after, it was near perfect.

COMPLIANCE  
NUMBERS

Use compliance numbers 
as retention indicators, if 
your clients are getting 

bored with your workouts 
or if something is going on 

in their lives. So you can 
proactively reach out and 

adapt.veniam.

With compliance  
numbers you’ll know 

who’s completing work-
outs and who’s not in 7, 
30 and 90 days, so you 
can make an informed 

decision about your  
program design and 
what’s happening to 

your clients.

https://truecoach.co/features/compliance/
https://truecoach.co/features/compliance/
https://truecoach.co/features/compliance/
https://truecoach.co/features/compliance/
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CASE STUDY: MATT REYNOLDS

he was able to take on more clients while giving them the high-end 

service without sucking more time out of the day. 

His whole system worked! They grew at a rate of 50 clients a 

month with a 94.1% retention rate.

Matt was at a point where he needed to hire more coaches and 

onboard them with TrueCoach to handle the growth.

Like Matt, you can trial the same features for 14 days free, just 

sign-up and add your first client to use it on.

Click here to find out more about TrueCoach’s 
compliance numbers tracking.

With the combination of client compliance numbers, and the 
ability to scale coaching remotely,

  Running Starting Strength Online. 

   Only spends 90 minutes a day to 
manage his personal client base of 30. 

  Teaches the Starting Strength 
seminars and has taught other 
coaches about using TrueCoach. 

  They also average 10-20 clients and 
spend less than 90-minutes a day to 
earn an extra $3,500 a month at the 
high end.

The power to do everything 
in one place and have all 

necessary information on 

one screen, gave Matt the 
opportunity to grow his 
business to where it is now 
and provide the white-glove 

service his clients need 

without working from dusk 

till dawn every day.

Matt’s days now 
consist of:

https://truecoach.co/features/compliance/
https://startingstrengthonlinecoaching.com/
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CASE STUDY: DR. SEAN PASTUCH

If there’s one thing that  

he hates it is WASTED 

TIME on nonsense tasks.

Dr. Sean Pastuch, DC, 
grew up around the fitness, health, 

and wellness industry. When he 

graduated Chiro school, he ended 

up opening a clinic AND a CrossFit 

gym. He didn’t want to be that 

Chiro who tells you, “You need 

to this exercise and be on “X” 

program.” Then, pat you on the 

back and say see you next week.

He works with people and athletes, 

who don’t want to deal with pain and 

injury anymore. At the same time, 

don’t want to stop their training or 

don’t want to keep modifying their 

workouts every time there’s a workout 

that has overhead movements.

With hands-on experience running a 

gym that does functional movements 

and treating people with injuries 

or previous injuries, which surface 

from having to move functionally, 

DR. SEAN PASTUCH

Online Coach / Biz Owner
How Dr. Sean Pastuch Finds  

Out When His Clients Are  

Falling Into Workout Boredom 

BEFORE It Becomes A Problem.
Then go from 15 clients to 100 clients  

while 12-xing his impact and reach.
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The detail required for each 
client when moving someone 
from injury to performance was 
difficult and time-consuming. He 
could only handle 15 clients max.

CASE STUDY: DR. SEAN PASTUCH

Sean’s mindset was  
all about optimizing.

Sean started getting busier. Because of his unique approach, he 

also started getting requests from clients that used to see him but 

moved to another city asking for workout programs.

So he saw a gap in the market that needed his skill set, and he 

started doing online programming (on a part-time basis) in 2015 to 

help these clients remotely with anything from prevention or help 

with bridging the gap from acute injury to performance.

The way he runs his service, Sean’s mindset was all about 

optimizing. If there’s one thing that he hates it is WASTED TIME  

on nonsense tasks.

At least, during this time, treatment and figuring out the right 

exercise for someone was easy. However, the delivery of starting 

a program from scratch to email, to communicating, recording 

results, correlating a movement done three months ago was a 

nightmare.

To reiterate Sean was running a chiro clinic AND a CrossFit 

gym while serving his online clients.

Like most high performers, Sean is Type-A and needs to control 

his environment. If there is inefficiency twice in producing a 

deliverable (workout program and finding proper rehab exercises), 

he will stop doing it and find a better way.

He started using Google Spreadsheets to write the program and 

deliver it. The detail required for each client when moving someone 

from injury to performance was difficult and time-consuming. He 

could only handle 15 clients max.
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CASE STUDY: DR. SEAN PASTUCH

Plus:

  Run a gym business.

   Run his clinic.

  Run his online business of serving remote clients.

The monotony of this process was a drain on his energy:

   Find, copy, and paste YouTube videos of rehab exercises 
into Google Spreadsheets.

   Cut, paste, and change workouts each week.

  Give specific but insightful answers to clients questions  
via email.

  Retyping the same sentences over and over again for 
common questions.

  Retyping instructions on how to do an exercise if there was 
no video for it.

Then, there are the challenges like:

  Clients would find it a hassle to open up their Google Drive 
and go through the spreadsheet.

  No immediate response from clients if they had a problem.

  Searching for scattered information because some  
clients would do the program and text him. (Asking him 
about how their squat form is from the video they texted 
two months ago.)

Because his programming process is more intricate, his clients 

would start with a 9-day assessment. Then, based on the 

assessment, he would build their first week from scratch.

Then, the second week would be based on the results from the first 

week, and so on.

The monotony of  
this process was a drain  

on his energy.

There was no way to give the time and attention to create a 
program from scratch with specific rehab exercise and manage 
progress each week to each month for more than 15 clients.
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CASE STUDY: DR. SEAN PASTUCH

Because of the need for data, results, and feedback from the 

clients he worked with, he spent more time creating the program 

and searching for scattered information rather than spending time 

with the client and solving their problem.

Through this realization he asked himself an even bigger question, 

“if he were to take himself out of the business, what would he do?” 

The answer was, there was no way to live the life he wanted to 

while doing it this way.

He struggled because of time spread across running 
three businesses as well as doing the work. He tried 
searching for a solution that would solve these 
problems, but it was a waste of time searching and 
going through the process of trialing these apps 
(sign-up, learn how to use it, move some clients over).

In fact, at one point, he was planning on creating a solution himself 

until he saw a post from Casey (TrueCoach CEO) in one of the 

Facebook groups for CrossFit owners about making programming 

for a coach’s life easier. 

Sean was one of the early adopters, and after he moved his 15 

clients over, the first thing he noticed was how easy it was to put 

up exercise demo videos into TrueCoach. He loved the fact that 

clients would be able to see him demo the specific movements. He 

felt confident that they were doing it correctly versus having him 

waste time to curate YouTube videos and link it up for his clients or 

writing a lengthy description if there wasn’t a YouTube video good 

enough.

Extending his brand with TrueCoach.

In fact, Sean is a smart man. He knew the potential of this type 

of branding. For example, he knew, if you show someone how to 

Deadlift and it increases their lift by 50%, who do you think they’re 

going to remember? (Of course, whoever helped them.)

So he hired media staff to film him demo all the exercises he 

programs in his client’s workouts. Once the videos were uploaded 

into Vimeo, he’d link the exercise in TrueCoach’s exercise library.

Then when he starts typing an exercise in, the video is automatically  

linked to the exercise he gives.

If he were to take  
himself out of  

the business, what  
would he do?

Choosing between having a “life” and coaching.

https://truecoach.co/features/video-exercise-library/
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CASE STUDY: DR. SEAN PASTUCH

Plus, all the data was kept to that 

specific workout. 

Now writing an email (using text 

communication) sometimes things get 

lost, words might be interpreted wrong 

(what you think and what the client 

thinks can be completely different). So if 

someone comments:

“Hey, I’m getting this funky 
tingling feeling down my arm 
when I do this.”

As a coach, you know how hard this is to find the specific problem, 

so you can ask them to send a video by uploading it to that 

workout and have them point to it. This way you ditch the three 

back-and-forth emails it would take to try and figure out where the 

pain is coming from.

Compliance numbers equal early indicators of workout 

boredom.

Another key component that allows Sean to see what’s happening 

easily is the compliance numbers on the Dashboard. He uses this 

to understand if people are getting bored with their workouts, and 

more importantly, client retention. 

He looks at the 90-day, 30-day, and 7-day numbers.

For example, if your client:

  Starts at an 87% completion rate at 90-days then,

  30-days ago, it’s 66% then.

  7-days ago, it’s 50%.

Then, this is a sign that the client is losing interest in the program, 

and it’s time to reach out.

His client’s know exactly what to do vs. having to type out a list of 

instructions on how to do it or what not to do when you have an 

“okay” YouTube video of it.

EXERCISE LIBRARY
Inside the TrueCoach 

exercise video library are 
900 preloaded exercises  

demos linked to the  
exercise itself. Or you can 
upload your own videos 

to YouTube or Vimeo and 
link them into the library.

Another enhancement to the coaching experience he could provide 
was getting timely feedback when a client finished their workout 
and made a comment.

https://truecoach.co/features/video-exercise-library/
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The feeling of this admin work when you wake up in the morning 

and go “Argh” I have to do <insert the monotonous low-value task>.

From this turning point, he felt like he could break 
the cap at 15 clients while maintaining a high 
standard of excellence in the delivery of his service. 
What used to take one hour for him to spend on a 
remote client, now he can do 12 clients in one hour, 
increasing his impact 12 times!

With creating more value and impact for his clients, this arm of the 

business grew from $1,000 to $15,000 per month working with 50 

remote clients, and he still felt like he could have taken about 100 

clients. Instead, he wanted reach and impact. He hired staff to help 

with the growing demand, and no coach on his team takes less 

than 50 clients. 
Most coaches and clinicians, who also program, are trapped in 
a thought cycle that there isn’t a better way or a way to stop 
the countless admin hours that could be used for higher value 
service or reflection on how they can drive their business forward. 
Unfortunately, you don’t know what you don’t know until you 
experience a new way to do it.

Click here to find out more on how our exercise 
library works.

With these tools alone, new opportunities started arising for him 
in a sense where he had moreemotional energy because things 
weren’t so monotonous and tedious.

  Coach the way he wanted to 
coach. 

  Control the flow from 
workout creation. 

  Video communication. 

  Timed follow-ups before 
things got worse with 
specific clients.

As of January 2018, he went full time 

doing online coaching. Now, instead 

of being frustrated at inefficiencies of 

programming and client management, 

he has time to focus on bigger goals in 

his business. Such as a mission to help 

his staff of coaches provide value to 

their clients, sothey make $100k and 

work 20 hours a week.

With TrueCoach, 
Sean was able to:

https://truecoach.co/features/video-exercise-library/
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CASE STUDY: DANE DELOZIER

Dane used to used to  

manage all his clients  

with a “loose paper  

method”

Meet Dane Delozier—  

a collegiate football player 

turned mountain biker when 

he’s not busy taking care of his 

patient base.

Dane holds a Doctorate of Physical 

Therapy and is an entrepreneur, who 

helps people get back to physically 

performing at their best. Dane’s 

clinic has been in business for more 

than three years and offers a unique 

end-to-end care approach using 

precision technology to capture and 

address poor movement.

His clinic moves people from injured 

(and suffering from acute pain) to 

sport-performance ready. Dane 

achieves this with a blend of physical 

therapy, cutting-edge technology 

using 3D motion capture, and EMG to 

determine weak links in his patients. 

Then uses this specific data analysis 

to care for and/or give specific 

exercises to bring his patients back 

to sport-performance ready.

DANE DELOZIER

Physical Therapist

How TrueCoach helped  

physical therapist  

Dane DeLozier streamline  

a new patient care model 
and grow his business locally &  

internationally
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He tried paying for a custom  
app to hook into the booking  
system. The costs soared to 
get it built, and he still didn’t 
have everything he needed.

CASE STUDY: DANE DELOZIER

Dane’s mindset was  
all about optimizing.

Throughout his years of college, he was taught the old school 

way of business for physical therapists, which was the insurance 

business model. He would have to double book himself with 20 

patients and bounce between two to three patients at once. He 

was so booked up, Dane even had an assistant to help perform 

basic treatment on some clients.

Seeing three patients simultaneously and stuffing the calendar with 

20 or more bookings, meant that in an eight-hour day, each patient 

would actually get a total of eight minutes or less of care. After the 

eight hours was done, there were unpaid hours doing charting and 

patient follow up.

He knew this was against his values of how client’s care should be. 

The old way of doing this destroyed the quality of experience for 

the patients. It also didn’t help that insurance reimbursement was 

going down, which would mean having to see more patients to 

make up for it.

While working in a traditional clinical model, he noticed a 

need. Most of the people he treated would go from injured to 

“fixed” to performing to injured again.

Being a mountain biker himself, Dane ended up working with 

mostly outdoor endurance athletes like mountain bikers, climbers, 

skiers, and runners. 

To get to where Dane is now wasn’t easy.
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In the old model, there was no system in place to take an athlete 

from acute injury (move them to retrain muscles to become 

stronger, build stability, or knock off weak links so they don’t 

become injured again) back to sport performance. 

So he ventured out on his own to make the idea of end-to-end care 

a reality.

This end-to-end care model wasn’t like the old insurance business 

model. He didn’t want to see a person two to three times a week. 

He wanted to get them better as quickly as possible in the clinic 

and speed the recovery process up outside the clinic. 

In his new model of care, clients would see a doctor of physical 

therapy 1:1 for 60-mins to get a full assessment. From the 

assessment, an exercise regimen is developed. This exercise 

prescription address strengths and weaknesses, so patients go 

from injured to sports-performance ready and prevents re-injury. 

This road wasn’t easy with all the information they’d need to track 

between charting notes and workout prescriptions.

Danes’ system to manage this was called the “loose paper 

method”.

It combines:

  Spreadsheets of workouts.

  Handouts with pictures of exercise demos.

  Recorded exercise videos that were uploaded to YouTube. 
Sometimes a few exercises would be stick figures on paper 
if there were no demo videos.

And then, there’s communication: 

  Email follow-ups.

  Email patients and describe what they should be doing.

  Multiple conversations spread out in different emails, 
then trying to piece it together when changing a patient’s 
program. It can take a while when you have to search your 
inbox for an email from three months ago with a video to 
see how they moved then vs. now.

So he ventured out  
on his own to make the 

idea of end-to-end  
care a reality.

Here’s what he noticed: the old caremodel couldn’t accomplish 
bridging the gap between acute injury and sport performance.
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The hours weren’t better from when he worked at a traditional 

clinic, Dane would spend 12 hours a day just on managing 20 

patients PLUS the day-to-day work of running a business was 

waiting for him after he finished with his patients.

With this “loose paper method,” patient communication was 

scattered everywhere. Dane found that patients stopped caring 

and follow-through fizzled. When you’re not face-to-face, 

doing these workouts on your own, there’s no “connection,” so 

compliance slowly dies because you’re left on your own.

In pursuing this new client care model, Dane’s 
personal life also took a hit. It was ALL work and 
very little play. If time allowed he would do the 
whole weekend warrior thing and get back to work 
for 12+ hours a day starting Monday (sometimes it 
would start on Sunday).

Being an innovator in the industry, he quickly realized this was a 

drain on his time. He tried paying for a custom app to hook into the 

booking system. The costs soared to get it built, and he still didn’t 

have everything he needed.

Then, a friend introduced Dane to TrueCoach.  

Now how can a workout app help a clinic?

It was a hard concept to understand at first, and Dane didn’t know 

what he didn’t know.

Because the mindset of getting 

this doctorate to working the 

assembly line insurance model 

was ingrained, “This is the way it’s 

always been done, so we’re going 

to do it.”

What he knew was the traditional 

clinic software that was used 

in this industry. Adopting new 
software was almost like a taboo. 

Adopting new  
software was almost  

like a taboo.

The “loose paper method” was a nightmare.
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At the same time, in dealing with acute injuries, there are 

thousands of exercises — from small isolated movements with 

bands to big functional movements with the barbell — it would 

be a waste of time to create thousands of handouts and write the 

instructions, only to have paper end up in the recycle bin or emails 

lost somewhere in the inbox.

It just didn’t make sense to work 16 hour days and try to have 

a life outside of work. 

What intrigued Dane about this workout app was the ability to 

create videos and link the videos to an exercise once and be able 

to create a program and have that video linked automatically.

This way, his clients who trusted him when working at the clinic 

can see him also demonstrating what he wants his patients to do 

on video from their mobile phones or desktop. The days of the all 

too common PT technique of drawing stupid stick figures on paper, 

then handing it to his patients, were done.

Dane was already disrupting the commom model when it  
came to patient care, so why not dive into something innovative 
to support it?

The days of the all too 
common PT technique 

of drawing stupid stick 
figures on paper,  

then handing it to his 
patients, were done.

In the client management 
screen you can send a 

client a private message, 
view details of their metrics  
and workouts and edit any 

info that’s changed.

https://truecoach.co/features/client-management/
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TrueCoach’s client management system also allowed comments 

and videos to be uploaded to specific workouts, which kept ALL 

information to that specific workout. It freed him from email 

hell. More importantly, searching emails and piecing together 

conversations from three, four, five months ago on his patients’ 

progression.

This has allowed the heavy use of video critiquing to help his 

patients stay connected to him without being in the clinic. 

He could check if they’re doing the workouts and who left 

comments in minutes from his phone or desktop. 

With TrueCoach’s features letting him know who completed a 

workout for the day and who missed one or more workouts, he 

can focus his time on where it’s really needed and help his clients 

get back on track. Whether that be due to them having a stressful 

day or week, and he can plan and adjust their progression for next 

week based on what’s going on in their lives.

With compliance numbers, Dane could quickly find out who is 

overreaching and who is progressing fast and adapt a program 

based on the individual. 

Dane was able to create and adapt programs on real-time data, 

which allowed him to be fast and agile with practical exercise 
prescriptions and blend his theoretical knowledge with it. 

TrueCoach became the vehicle to quickly put in what works and 

throw out what doesn’t for his patients.

He had laser-focused coaching, rather than the old method of 

trying to guess what and why clients aren’t getting better. Trying 

to guess what was really going on in their lives and adjust so that 

they can progress rather than regress.

This allowed more flexibility for creating a client experience and 

depending on the patient. Whether it be a weekend warrior or a 

competitor, he could create three-month blocks of programming, 
month to month, and even week-to-week and manage 15 active 

clients in ten minutes!

This was the start of changing the game to allow the vision of care 
to unfold quicker, and the videos were the start.

CLIENT MANAGEMENT 
TOOLS

Use the client management 
screen to manage  

and communicate with  
all your clients.

https://truecoach.co/features/client-management/
https://truecoach.co/features/client-management/
https://truecoach.co/features/client-management/
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Then, the snowball effect happened. It allowed Dane 
to work ‘ON’ his business rather than working ‘IN’ 
his business, which allowed him to grow from 20 
clients to 75 clients all over the world (Europe, South 
America, all over the US, and even Asia).

Not only did it allow him to take more clients and provide a high 

touch service, but he was also able to streamline his service as  

he grew. 

He used the template feature to create protocols for common 

injuries to start and adjust to the individual such as: 

  Thoracic protocols

  Ankle rehab protocols

  Hip mobility protocols

Now with a team of four physical therapists and five to seven 

coaches working under him, his team all use TrueCoach to  

manage their client’s care progression, and each one will have 

between 20-75 clients as well.

Click here to find out more about the  
client management tools.

  Locally his business grew as 
well. 

  They had to move out of 
their 1,400 square foot clinic 
to an 8,000 square foot 
warehouse.

Sometimes a great idea can work if 

you have the right tools to support it. 

Dane was able to use TrueCoach for 

end-to-end care and bridge the gap 

for patients who want to move from 

acute injury to sports-performance 

performance.

With TrueCoach, 
Dane was able to:

That ten minutes including critiquing a movement on a video that 
was sent and replying to comments for clients.

https://truecoach.co/features/client-management/
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Michael Bann Saved himself seven hours a day using the 
TrueCoach dashboard newsfeed and can give feedback to  
40 clients in 12-15 minutes. To keep his clients accountable  
he uses compliance numbers to know who needs more focus  
and engagement.

Marcus Filly Went from three and a half hours a day focused just 
on admin and client work to saving three and a half hours a day 
using workout builder. Now he can engage and connect with his 
online clients just like if he was with them at the gym.

Matt Reynolds Saved six to seven hours a day from email hell, 
and he can coach a client on their heaviest squat set through 
video and real-time messaging. 

Sean Pastuch Uses video to demo movements for his clients, and 
gets his clients to upload video to show him where injuries are, and 
knows when he needs to follow up and when his clients are getting 
bored using TrueCoach’s Compliance numbers.

Dane DeLozier Uses videos to film demos that can be used 
repeatedly with rehabbing athletes and compliance to understand 
if a workout program needs to be adapted.

Let’s recap how these coaches went from countless hours of 
work to half the hours while providing lossless quality in program 
delivery and coaching.
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On the flip side, your clients can access everything in one place  
from their phone like:

 Their workouts.

 Watch your exercise demos videos or our library of 900+ demos.

 Check their own progress over time with metrics.

 Get reminders about their workouts.

 Engage and connect with you from the app.

Every coach in these case studies, and the thousands of other TrueCoach users, 

discovered the old glue-it-together style of programming with spreadsheets, 

email, and texts has a limit to how well and how many clients they can coach.

Without a tool to support your business, the game becomes the more income 

you want to make, the more clients you must take, and the fewer hours you’ll 

get for yourself outside of work.

You’ll save hours from the process of program delivery and management 

while giving your clients an enhanced experience with the TrueCoach 

app.

For your clients, there will be no long onboarding necessary because we 
designed TrueCoach with simplicity in mind.

In fact, Matt Reynolds had a 62-year-old from Detroit on 
TrueCoach! So if your client knows how to use a mobile phone 
and surf the internet, they’ll easily learn how to access your 
workouts within minutes no matter the age.

We designed every impactful feature with you in mind so you can deliver.

This is why we offer you a 14-day free trial so you can see how easy it is 

to use. It only takes a few seconds to sign up, and within 15 minutes you’ll 

be acquainted the features of TrueCoach and how it can speed up your 

programming creation, delivery, and management.

Join over 5,000 coaches who’ve discovered how to scale their personalized 

coaching businesses.

Sign up for our 14-day trial.

RECAP

https://truecoach.co/try/
https://truecoach.co/try/

